








































Situation summary
Carriers have been pushing spot rates increases, GRIs and 
surcharges on all Asia outbound lanes, due to increased 
demand and increasing equipment challenges in more 
origins and it would be prudent to expect more of the 
same.

Overall downward pressure on air freight spot rates are 
expected, except on trade lanes where the ongoing spike 
in eCommerce and lingering uncertainty around Red Sea 
disruption are expected to bolster rate levels.

Source : https://www.normanglobal.com/asia-and-freight-market-update-may-2024/





หน่วย : Million Baht *รายไดรั้บรูต้ามสดัสว่นที ่LEO ถอืหห น้

โครงการ 2024 2025 2026
สดัสว่นการถอืหุน้

ของ LEO Expected GPM

▪ Intelligence Robotic/Cold Chain Logistics Center -Cold Chain Logistics Center  15 38 46 100% 30 - 35%

▪ Reefer Container Leasing Business : Container leasing business to PTT/GML 18 35 35 100% 15 - 20%

▪ LEO Self Storage Branch on Rama 4 5 10 15 100% 40 - 45%

▪ LEO Global Mail Solutions - Mail/E-commerce Solutions    - 35 53 70% 20 - 25%

▪ LEO Sourcing & Supply Chain - Trading & Sourcing Business 60 90 120 60% 15 - 20%

▪ Sritrang LEO  Multimodal Logistics :  Rail Service in Thailand/Laos/Malaysia 45 100 120 50% 15 - 20% 

▪ Green Logistics by using EV Truck/Rail Service 7.5 25 37.5 50% 15 - 20%

▪ Avantis LEO Thailand : Logistics Center/3rd Party Logistics  24.5 29.4 37 49% 25 - 30 %

▪ LaneXang Express : Rail service Thai-LAOS-China  40 60 80 40% 15 - 20%

▪ LogiCam LEO Cambodia  : Cross Border Transport/3PL Services 12 18 21 40% 25 - 30 %

Total 227 440.4 564.5

Revenue from New S-Curve of LEO Non-Freight/Non-Logistics Businesses
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